This paper examines the relationship between corporate social responsibility and financial performance in ASEAN (The Association of Southeast Asian Nations (ASEAN) is a regional intergovernmental organization comprising ten countries in Southeast Asia, which promotes intergovernmental cooperation and facilitates economic, political, security, military, educational, and sociocultural integration among its members and other countries in Asia) telecommunications companies. Corporate social responsibility (CSR) dimensions assessed in this study include community, corporate governance, employee relations, and the environment. Meanwhile, financial performance is obtained by analysing the organisation's return on assets (ROA). Although there have been past studies, investigate the relationship between CSR and Financial Performance (FP), cross-country, and through structural equation modeling, there is still a lack of data focusing in ASEAN telecommunications industry. Therefore, using 17 telecommunications companies in ASEAN countries based on their five years' annual reports (2013)(2014)(2015)(2016)(2017), this study attempt to provide empirical evidence on the possible relationship between CSR and FP. However, this study found no significant relationship between the two. This study provides a more in-depth understanding theoretically and practically on corporate social responsibility on financial performance in ASEAN telecommunications industry.
Introduction
CSR has fascinated an abundance of thought over the past decade. Recently, in this changing global economic environment, numerous companies have increasingly participated in relentless efforts to characterize and incorporate CSR into all traits of their businesses. In today's economic landscape, the corporate board of directors has received enormous demands from stakeholders to bestow resources to fulfill social responsibility. The concept is precisely bred by a handful of ethical conscious NGOs, the The growth of CSR in ASEAN region is traceable through the entry of multinational corporation (MNC) into the area as it marks the beginning of liberation and globalisation where the stakeholders are demanding higher expectation towards business organisations (Giri, & Anjanappa, 2017) . In this study, CSR was targeted to have more reachability to most of the corporate stakeholders in where telecommunications sector appeared to be involved in almost everybody in the targeted group as in the last 20 years; mobile phones have emerged from an expensive device to easily affordable and accessible. In addition, the ASEAN member countries government has launched initiatives to develop info-structure to harness economy advantage (Wang, 2016) . To satisfy consumer needs in the region, internet calling has slowly replaced the traditional calls especially with the introduction of messenger services and drew many customers in the place. Some developing markets in ASEAN such as Indonesia and the Philippines particularly have directly moved into mobile technology territory and bypassed the fixed telephony line to improve market penetration with increasing consumer demand (Graham, 2018) .
Although there have been past studies, investigate the relationship between CSR and Financial Performance (FP), cross-country, and through structural equation modeling, there is still lack of data focusing in ASEAN telecommunications industry (Lee, Cin, & Lee, 2016; Hou, 2018) . ASEAN telecommunications is one of the fastest-growing among other regions due to lower cost of ownership and government initiatives to connect everyone (Roca, 2018) . As going into the era of digitalisation, the increasing number of subscribers could play an essential factor in CSR, and financial performance as more are expected to DOI 
Literature Review
This section offers a review of preceding literature that has been shown on relevant topics such as corporate social responsibility and financial performance. It is then trailed by an analysis of the essential theories to underpin the theoretical framework and research hypotheses which has been developed and tested accordingly.
Corporate Social Responsibility (CSR)
CSR is an equivocal concept that can be explained in several ways which offer differing views concerning the social role of the corporation (Clarkson, 1995) . The dispute is often relative to stakeholder-shareholder theories where corporate should focus on increasing shareholders' wealth through corporate instruments (Wilcke, 2004; Jensen, 2001 ); or through fulfilling various stakeholders' requirement, it will generate greater business returns (Castelo & Lima, 2007; Freeman, 2010) . Kinder, Lydenberg, of Domini, Inc (KLD)
is an independent rating firm that appraises the benchmark the social responsibility of a firm and they had developed a reputable index called KLD index named after the firm and was widely used by CSR studies of other scholars. KLD index judges by measuring the CSR dimensions and a decisive factor through quantitative analysis on the mentioned criteria (Waddock & Graves, 1997) . The KLD performance index is measured on a basis which is conducted using content analysis method to collect the data with relevant to CSR dimensions which aligns with this study including community, corporate governance, employee relations, and environmental sustainability. There were another four dimensions in KLD which is not suitable in the context of this study 
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Environment
Environmental issues and sustainability are gaining in importance in corporate social responsibility commitment. In the last decade, the environmental threat is only under scrutiny by the public for high-risk sectors such as oil and gas industry, mining and automotive manufacturers, and today it was seen to be applied to every industry with increasing ecological awareness (Montiel, 2008) . In 1987, World Commission on Environment and Development initially termed environment sustainability in CSR as advancement that come across "the needs of the present without compromising the ability of future generations to meet their own need" and firms should recognise how corporate sustainability is composed in this environment context and inject sustainable development as one of the core values throughout every level in the organisations in every business decision being made (Eweje, 2015).
Financial Performance (FP)
Financial performance is frequently illustrated as a positive representation of business and economic success of a corporate. It is a complex measurement which will be FGIC2019 affected by several financial activities as such economy landscape, audit and accounting standard and even marketing a new product or territory. As a whole, business performance is often measured through financial and non-financial perspective, and most scholars attempted to measure business performance through both standpoints (Prieto & Revilla, 2006) . Financial performance when used to measure in an organisation is ambiguous as it will be easily impacted by other factors, hence quantitative approach as such return of assets (ROA), business revenues, profitability when compared to other similar industry, cost of goods sold and some several parameters being used by Prieto and Revilla (2006) along with customer and employee satisfaction, product quality and service reputability are assessed for non-financial perspective. Likewise, Solakoglu and
Demir (2016) conducted their analysis by using ROA and Return of Equity (ROE) as parameters to determine the financial position of the firm is selected. In a nutshell, financial performance is widely used with ROA as an indicator, and hence, it was selected in this study to assess the business performance of the firm.
Relationship between Corporate Social Responsibility and Financial Performance
The traditional perspective of CSR, when perceived to the corporate governance and management, implies it will incur additional expenses and affect financial performance.
This conventional view justified "competitive disadvantage" and eventually leading to deteriorating profitability when corporate conducted CSR (Alexander & Buchholz, 1978) .
On the contrary, Freeman (1991) proposed stakeholder theory to oppose the CSR-FP relationship as he believed that the stakeholder group could dictate the company's future and affect economic return if the corporation is deemed not socially responsible.
Therefore, CSR is necessary for warranting the business sustainability and potentially directed to enhanced financial performance (Aver & Cadez, 2009 ). For instance, satisfied employees will dedicate more to corporate function and improving performance.
Meanwhile, customers will make more purchase; satisfied suppliers will provide an extra discount in this context. The main findings of prior literature to support empirical relationship are summarised in Table 1 .
ASEAN Telecommunications Industry
ASEAN consumers in the telecommunications landscape have been shifted towards online content including shopping, entertainment, and pay services including the related 
CSR-FP Relationship
Control Variables
Adding a control variable limits the potential of drawing opposite conclusions regarding the effect of testing the main variables on dependent variables. Therefore, as mentioned by Brooks (2014) , firm size as a control variable is important to be tested in the model because it may have a significant effect on the dependent variable. Thus, in this study, firm size and leverage are selected as control variables in this study ( Moreover, the findings revealed that leverage and profitability did not have a significant influence on CSR reporting. In the same vein, Ferrier, Smith, and Grimm (1999) show the importance of firm size as a control variable to measure market share; in that, as they explained, the firm size has its effect on the market share. However, using a control variable in the analysis is important because it may have an effect on results (Guest, 2009) . Leverage is the ability of the firm to maximise the profit through debt, and it is termed as the ratio of debt over equity in financial analysis. Companies with high leverage if unable to repay the interest, is on the verge of bankruptcy in this context and will be facing the potential of bought over and losing the business owner. Wieland and Flavel (2015) stated with debt financing, most companies can achieve higher ROE and tend to give a good impression to investors and it is seen as a double-edged sword if managed well. As borrowing leverage is eligible for tax advantages, shareholder wealth can be improved potentially.
Underlying Theories
There are several approaches used by prior researchers to correlate with CSR theories, and some are conflicting, and there was never one perfect criterion to fix every scenario (Chand, 2006) . Hence, the two arguments identified to support CSR-FP relationship are Ethical Theory and Shareholder-Stakeholder Theory.
Ethical Theory
Ethical theory suitable to be used in explaining enhanced business relationships and community ties, namely, and generally consisting of the common good approach, the normative stakeholder approach and the universal rights approach. A business is termed as good when there is no harmfulness and exerting an adverse effect on the community and instead, become a constructive backer towards the society (Garriga & Mele, 2004 foundation to conduct CSR practices (Cassel, 2001 ). Human rights were prioritised as the leading company societal responsibility when considering business practices.
Corporation, when doing business should work together in society, social attentive groups or community to contribute to a collective right approach.
Shareholder-Stakeholder Theory
There is always an argument when the stakeholder-shareholder theory is used to describe CSR. In shareholder theory, the only responsibility of managing board is to ensure the highest level of shareholder benefit is maintained, and wealth is created with corporate resources for profit maximisation (Wilcke, 2004 ). Garriga and Mele (2004) classified three main objectives to maximise share value within the legal and ethical custody of the country is operated. The maximisation of value which is also short term goal profit was identified as the first objective, followed by strategic economic advantage in the long run when conducting business if CSR is held with profit intention. Thirdly, cause-related marketing to protect shareholder benefit by contributing to society to make customers interested if labelled as a good corporate citizen.
Meanwhile, stakeholder theory conveying that CSR is meant for every party which will be affected by any solid business practices including the local community, employees, suppliers, governments are all equally important aside as compared to shareholder theory which put profit and wealth as a top priority (Castelo & Lima, 2007; Freeman, 2010 ).
Hypotheses Development
Based on the theoretical framework as developed above, there are two hypotheses developed for the direct effects and moderating effects, respectively. The predictions were built upon the combination of theory, as discussed in the previous section. Prior 
Research Methodology
This research was intended with an analytical approach to identify the direct effect between corporate social responsibility and financial performance within ASEAN telecommunications industry. This section discusses the research sampling and population method, data analysis approach and quantitative analysis which was used in this study. As this study will formulate a hypothesis to test the relationship between corporate social responsibility and business performance, the quantitative positivistic approach was chosen. In this study, secondary data research analysis method was selected as it facilitates the quantitative analysis and maintains the independence of the researcher's perspective as only data provided in the annual report will be analysed and the info is widely available for verification for company management and investor which are the primary audience of this paper.
Population and Sampling Frame
In this study, the identified population would be all the public listed telecommunication companies on the equities market of stocks exchange in the ASEAN region as being presented in Table 2 . In the context of ASEAN countries, Brunei, Vietnam, Cambodia
Myanmar and Laos are not included in the study as they do not fulfill second criteria of having publicly listed telecommunications company in the sampling frame and hence was excluded from the study. 
Measurement of Variables
On the other hand, content analysis is the most common technique used in previous studies to access corporate social responsibility disclosure (Amran et al., 2008) , as the financial reports accompanied will explain how the expenditure of the firm will be used, and in some cases it is encouraged to disclose CSR and sustainability for better corporate image and branding. In this study, dependent variable which is financial Table 3 listed the sentence characteristics when the content analysis is being employed towards the annual report of companies. Firm size and leverage are two of the control variables being identified in this study, and the data are extracted through secondary data analysis from the financial report. Firm size is characterised by a number of employees in the firm and for less than 100,000 will be given as "1" and "0" for the larger firm; similarly, "1" will be given for firm with financial leverage ratio more than 10% and "0" vice versa in the data analysis.
Data Analysis
In this study, statistical analysis is done with the assistance of IBM SPSS® Statistics and Smart PLS software for data interpretation. IBM SPSS® Statistics was employed to conduct descriptive analysis to provide a summary of corporate social responsibility in four dimensions of CSR, which has been identified as an independent contributive variable in the KLD index. Frequency, mean, and standard deviations are summarised respectively for each aspect in the community, corporate governance, employee relations and community. Hypothesis testing with the usage of Smart PLS was used to test the direct effect of CSR of financial performance and also the moderating influence of a number of subscribers in this context. Bootstrapping approach function was used in the software to conduct one-tailed t-test at 5% significance level to examine the path coefficients. There is one independent variable, corporate social responsibility with four sub-dimension and it is expected to have a positive effect on the financial performance of ASEAN telecommunications company.
CSR Dimension Sentence Characteristics
Environment Clean Energy/ Energy
Findings
After the data has been acquired by content analysis of the annual financial report by ASEAN telcos, IBM® SPSS software was used to conduct descriptive statistics to summarise the variable to show the mean and standard deviation for analytics.
Descriptive Analysis
In Table 4 , the independent variable is corporate social responsibility dimensions of environment, corporate governance, employee relations and community which had their minimum and maximum indicating a number of times sentence characteristics appeared during data collection. Meanwhile, controlled variable leverage is calculated as the ratio of total liabilities over shareholders' equity and had a minimum of 0.14 and maximum of 21.37 and a mean of 2.74 times among the 85 financial results, and firm size had a minimum of 1551 and maximum of 27000. The dependent variable in the study is a financial performance which characterised in Return of Assets (ROA), and the minimum is -9% which indicated a net loss and maximum of 47% and a mean of 10% among all the sample sets. Lastly, the moderating variable of number subscribers has a minimum of 1.49 million and a maximum of 318.3 million and a mean of 46.5 million subscribers. 
Measurement Model Evaluation
The theoretical framework was constructed in Smart PLS with variable and structural links to test on the representativeness of the model of the construct in this study. PLS algorithm was applied with a maximum of 300 iterations through the path weighting scheme to verify the model's validity and reliability, as shown in Figure 1 .
After the PLS model being applied, an R-squared (R 2 ) value is attained to identify the variation of the model-dependent variable which can be explained by independent variable effect and according to Cohen (1992) , R 2 of more than 0.26 is widely accepted as substantial, while less than 0.02 is weak and in between can be term as moderate effect. In one-tailed T-test for hypothesis testing, the T-value must be higher than 1.645 to be statistically significant at 0.05 level of significance. The results after bootstrapping applied are tabulated in Table 5 below.
Hypothesis H1 predicts that corporate social responsibility is positively influencing financial performance in ASEAN telecommunications industry. The analysis result showed that H1 is not supported, although it is positively related. Hence, it is said 
Discussion of Findings
This objective of this research is to identify if there is a positive relationship in between corporate social responsibility and financial performance in ASEAN telecommunications industry to fill the gap of the study in this area of research. The hypothesis constructed earlier was tested with bootstrapping, and one-tailed T-test has rejected the relationship. and conduct CSR if they can find a way that reduces this expense and not impacting firm financial performance. Hence, this study is giving an insight of the management of ASEAN telco that despite the negative impact of CSR on financial performance, it can be managed if CSR cost is optimized before they decide whether to conduct the activity at their social responsibility.
Conclusion
The influence of CSR on financial performance has always been a top concern of the managers, and this study will help when they are deciding to conduct CSR. Since there is no empirical relationship that defines this relationship well, this study adds to the existing literature in the telecommunications industry, as it seems that the magnitude of CSR is larger among other sectors. Upon all, this will help to characterise the relationship in developing nations, especially in the ASEAN region.
This study will help the government to determine whether the companies are willing to allocate their costs toward CSR. Moreover, this study emphasizes the level of activities through CSR in ASEAN companies. Thus, this study helps the government in ASEAN to focus on the level of social activities through CSR as an important matter. This study will be useful to the companies that will consider and identify the corporate governance FGIC2019 characteristics that will enhance the level of CSR. Thus, the result of the study has some implications on the government, public listed companies, and the regulatory bodies.
As this study was done through content analysis which gives flexibility for a researcher, it will be limited if there are non-disclosure CSR items in a financial report published and affects the impression management when evaluating the corporate social responsibility dimension. As there is no empirical relationship exactly decided thus far, CSR and financial performance is the case on a case basis, and it requires a significant amount of research that consistently found similar relationship to be more accurate. Perhaps a more comprehensive analysis could demonstrate how different governance characteristics interact in analysing the level of CSR in the ASEAN context.
This study serves as the first exposure to corporate social responsibility and financial performance studies in the ASEAN region, which can be done for more industries in the region. Future study can consider investigating other variables such as level of technology employed, number of devices held by subscribers.
In conclusion, this study found that there is no relationship between corporate social responsibility and financial performance in ASEAN telecommunications industry. Managers of the telecommunications companies of ASEAN or other industry can take note of this relationship and discuss the ways to conduct CSR at ethical responsibility or at optimization to ensure that shareholders benefit also well protected. This study extended the CSR field in the developing nation region and added to the limited studies, especially in the telecommunications industry and ASEAN region, which can be further explored in another context.
